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couple of points worth noting: 

o Bristol is now included and there will no longer be a 
monthly allocation of materials on behalf of Bristol. 

Bristol, however, will not be supported with price 
red u - ctt - on vahi e le - s in excess of $1.00 off without NYO 
approval. 

o Bristol's flexible budget should be sufficient to 

cover 40% of the brand's volume, a substantial increase 
over previous levels. This increase is designed to 
accomplish two objectives; first, to be more 
competitive with Raleigh Extra and Montclair and 
secondly to support new distribution efforts which will 
be communicated under separate cover. 

o Alpine's budget has also been increased to allow yse 
of higher denominations as needed to meet competitive 
efforts . . 
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The *'^rd _1 budgets have been increased to account for 
potentially higher coupon values and the need for continued coupon 
breadth 20428128 ?!* 


The allocation for the coupon money is based on a weighted 
multiplier factoring in percent contribution by SPACE, Industry 
and Brand. _ _ 
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Source: https://www.industrydocuments.ucsf.edu/docs/syxm0004 



